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Alcoholic Beverage Labeling Law 
Comes into Effect after Lengthy Delay

The Notification of the Alcoholic Beverages 
Control Committee, Re: Rules, Procedures and 
Conditions for Labels of Alcoholic Beverages, finally 
came into effect on 19 October 2015. 
Implementation of the Notification had originally 
been scheduled for April 2015. However, it had 
been delayed for 180 days following its original 
announcement in the Royal Gazette in January 
2015. 

The legislation aims to regulate alcoholic 
beverage labeling that is considered to be “unfair” 
or contain messages that could cause “harm to the 
society”. The legislation includes information on 
the beverage’s origin, condition, quality or 
characteristics of the product or service as well as 
the distribution, sourcing or use of the product or 
service. Examples of messages to be restricted on 
the labels include (i) messages that are false or 
exaggerated, (ii) messages that cause 
misunderstanding of the product or service even if 
they are based on statistics or academic reports, 
(iii) messages which directly or indirectly support 
illegal or immoral conduct or lead to the 
degradation of the national culture, and (iv) 
messages that cause disharmony among the 
people. Messages that directly or indirectly invite 
people to drink or promote the benefits or quality 
of the alcoholic beverages are also prohibited. 
Moreover, messages containing pictures of 
athletes, celebrities or cartoon characters or 
promoting CSR or recreational activities are also 
prohibited. The Notification does not, however, 
cover the locally made “Sam Tab” ethyl alcohol or 
the alcoholic beverages that are produced or 
imported with the intention to export.

The Notification has drawn widespread 
criticism and opposition from the Thai Alcoholic 
Beverage Business Association (TABBA) whose 
members include many large multinational 
companies such as Diageo Moet Hennessy 
(Thailand) Ltd. and Pernod Ricard (Thailand) Ltd, 
among other well-known brands in the alcoholic 
beverage industry. One main concern is the 
ambiguity of the legislation which can potentially 
lead to broad discretionary power of the 
government authority because of the lack of 
guidance on the approval process. Another 
concern of TABBA is on the brands’ intellectual 
property rights as the legislation may cause harm 
to the companies’ brands and restrict their 
freedom to use their registered trademarks.

In response to the opposition, the Ministry 
of Public Health led by Dr. Seri Toojinda, Chief 
Advisor to the Minister of Public Health, and Dr. 
Sopon Mekthon, Permanent Secretary of the 
Ministry of Public Health, recently held a press 
conference to reassure the public and TABBA that 
the intention of the law is not to restrict 
trademarks but to prevent unfair messages being 
displayed on the labels. It was also added that 
those who violate the regulation will be subject to 
1 year imprisonment or to a fine of no more than 
100,000 baht or to both.

TPP May Adversely Affect Thailand’s 
Textile and Apparel Industry

The conclusion of the Trans-Pacific 
Partnership (TPP) has been announced. The 12 
member countries of the TPP—Australia, Brunei 
Darussalam, Canada, Chile, Japan, Malaysia, 
Mexico, New Zealand, Peru, Singapore, the United 
States, and Vietnam—announced  that all 
negotiations had been concluded on 4 October, 
2015.
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The agreement includes 30 chapters covering 
trade and trade-related issues including trade in 
goods, customs and trade facilitation, sanitary and 
phytosanitary measures, technical barriers to 
trade, trade remedies, investment, services, 
electronic commerce, government procurement, 
and intellectual property, among others.

According to a summary of the agreement, 
once in effect, the TPP will eliminate tariffs on 
most industrial goods with immediate effect, while 
tariffs on sensitive products will be phased out 
over a certain period. To define whether a 
particular good originates from a TPP member 
country and therefore qualifies to receive the TPP 
Preferential Tariff Benefits, the TPP provides for 
“Accumulation”1 in the Rules of Origin Chapter, in 
order that inputs from one TPP Party are treated in 
the same way as materials from any other TPP 
member countries.

However, the chapter on “Textile and 
Apparel” includes a specific rule of origin that 
requires the use of yarns and fabrics from TPP 
member countries in order for the finished goods 
to gain the tariff privileges. The requirement, 
named the “Yarn-Forward Rule”, means that TPP  
member countries cannot import yarns and fabrics 
from Thailand or other non-participant countries if 
they want to gain “originating” status and receive 
TPP preferential tariff benefits. Therefore, there is 
an incentive for TPP member countries to import 
yarns and fabrics from other members, thus 
decreasing the import of yarns and fabrics from 
Thailand. 

1The concept of “Accumulation” or sometimes also called 
“Cumulative Rules of Origin” allows countries which are part 
of a preferential trade agreement to share production and 
jointly comply with the relevant rules of origin provisions. 
(World Trade Organization: WTO)

Another concern for Thailand is that the 
TPP includes the United States, Japan, Australia, 
and Singapore, which are major trading partners of 
Thailand, accounting for up to 42.39% of 
Thailand’s total export share of the textile and 
apparel sector in 20142. In addition, Vietnam, 
which enjoys TPP membership, is the fifth largest 
exporter of textiles and apparel after China, India, 
Turkey, and Bangladesh3. As a result, Thailand can 
be expected to lose its export competitiveness to 
Vietnam in the textile and apparel sector when the 
TPP comes into force within the next 2 years.

It can therefore be concluded that the 
longer Thailand remains out of the TPP, the greater 
the impact it will have on the country’s export 
competitiveness in the textile and apparel sector. 
However, while joining the TPP would benefit 
Thailand in this way, all of the advantages and 
disadvantages must be weighed carefully.

Vietnam Launches National Single 
Window

Mr. Nguyen Tan Dung, Prime Minister of 
Vietnam, announced the implementation of the 
National Single Window on 8 September, 2015.

The Vietnamese Single Window will be 
implemented in 3 phases with the aim of 
connecting 9 ministries to one central system. 
Once operational, the system will allow businesses 
to complete required clearance procedures by 
accepting documents online. In addition to 
shortening the time required to pass customs from 
as many as 24 days to just four or five days, the

2Calculated from data from International Trade Centre 
3World Trade Organization International Trade Statistics 2014
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system will also provide greater transparency of 
customs procedures. One of the services offered 
under the Single Window is e-Immigration, which 
has already been implemented at 7 seaports across 
the country. Under the system, applicants wishing 
to pass seaport border gates can submit their 
application forms online to the marine port 
authority. In this way, the service has helped speed 
up the customer procedures at seaports from 
almost a day to within an hour. 

According to the ASEAN Secretariat, 
Vietnam is the fourth country in ASEAN to join the 
system after Indonesia, Malaysia, and Thailand. 
Singapore is also set to become the fifth country to 
follow suit when it connects its own system to 
ASEAN. The five countries aim to link their systems 
with the ASEAN Single Window (ASW)4 mechanism 
by December this year. By linking their systems in 
this way, all documents related to the ASEAN 
Certificate of Origin Form D and the ASEAN 
Customs Declaration Documents from Vietnam, 
Indonesia, Malaysia, Singapore and Thailand will be 
made available among the five participating 
countries. 

According to Mr. Vu Van Ninh, Deputy Prime 
Minister and Head of the National Steering 
Committee on ASEAN and National Single Window 
Customs Mechanisms, the mechanism will be 
applied to all ministries across ASEAN in the form 
of online public services, and extend information 
sharing with trade partners both within and 
outside ASEAN via the ASEAN Single Window 
Portal.

4The ASEAN Single Window (ASW) is aimed at integrating the 
customs system among 10 ASEAN member states, simplifying 
and facilitating administrative procedures in accordance with 
international standards.
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Bolliger & Company Consulting 

Bolliger & Company Consulting Limited is a Bangkok-based consulting 
firm with a proven track record in advising private and public sector 
organizations on a wide range of issues related to trade and 
investment. We are fully committed to delivering the highest standard 
of service and bringing our expertise to bear in helping our clients move 
forward in today’s dynamic business environment.

Highly experienced in fields of expertise that cover customs, legal and 
tax, supply chain, and advisory services, we have played a key role in 
improving the performance of our clients in more than 15 jurisdictions 
including China, Japan, Indonesia, Singapore, and Thailand.

“Clients’ success is our best interest”
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